ELEARNING
MARKET
TRENDS

AND FORECAST
2017-2021

Elearning market trends and forecast 2017-2021
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ELEARNING MARKET
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CORPORATE ELEARNING MARKET

Accoroing 10 the latest market study released by Tecknavio,
elearni g nrarket s predicled 1o resch an spproximate smount of 50 31 billior in revanue ¢
ke erd of 2020

glabal corporate

Alse, the corporate cLearming mark
1o 2020 period, according to Technavios analyst:

is eypected 10 grow 4t a CAGR of 1.41% during the 2016

GLOBAL CORPORATE ELEARNING MARKET

USD 31 BILLION

The corporate eLearning segment includes all forms of electrorically- and

1eat hing tools used by firms and organizations to facilitate continugus learming and development
(LED) of 1 ad learning and
teachirg moedels that use digital formats to interate informatior

orted learning

oir workforce. clearmng allovs ergenizstions to switch 1o more ai

What are the main drivers of this huge growth?
Erterprises of diffce ent sives solution 1o
their budga and product
improvements bav: ercoaraged the adoption of elearning solutions st the expen:
teaching meth ods, The introducts
techrologies has also facilitated the sdoption of eLesning solutions

e started considering eLearning s a
neeos aro technols
o of traitional
MAC)

retated issues, as charaing bus

1ol s

ol mobile, analytics, snd doud (kno:

SMAC (social, mobile, analytics and cloud)
is the concept that four technologies are currently driving business innovation

Gozens of new types of learming and training technologies were introuuted in the marke! place

i the last decade. Gamification, mobile learning end social learning hawe all become bz woros
wathin the L&D community, These rew technologles offer the atwntage of being able to readl
awiler number of trainees at a feagion of the ofthe traiitional iestructor-log classroom

S _ docebo:
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“IT spending is steadhily shifting from traditionol IT offerings to cloud services
ud shiff). The aggregarte amount of cloud shift in 2016 is estimated to reach
$711 bihon, increasing to §216 billion in 2020."

Soure Gareet o

SHIFT TO CLOUD! f )
E ] IT spending
$1 TRILLION in 5 years

“More than $1 triflion in IT spending will be directly or indirectly affected
by the shift to cloud during the next five years, said Gartn

This will make cloud computing one of the mast disruptive fo
since the

nc

fIT spending

days of the digital age.”

Clowd [MSs are the most exciting
group in the LMS industry,

Jatin fer

*

Aceording to a Deiditte recent survey, Saas and Cluud computing LMS are becoming domirant

SeaS addresses the issues of customization and integration
with which so many organizetions hove struggled. SnaS
and specifically cloud are now the dominant delivery
maode{ in LMS today.

. i docebo-
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Anather main ot s people's growing atiude towargs self tamieg for job relates parpooes,

ol inilistive,

bazed on pi

According to the Few Resesrch Canteq:

* /3% adulls consider themselves lifelong learners

fang (o 25% of all stiults) are professwnal learrers

(that s, they have taken a course or gotten additional traimieg in the past 12 months
10 Improve thor job skills o expertise conpecied (o Lareer agvance ment.)

GLOBAL LEARNING MANAGEMENT SYSTEM (LMS) MARKET

Arcoraing 1o Analvst josh Sersin, the lesrnirg maragement system (LMS) marketjlace is currentl,
over $3 billion in size (2015 and cludes hundeeds of platforn s to belp companies manaze sl
asperis oftheir employes training

icd to giow at a CAGR of 24%
d Techeavio )

The global lea Manag:ment sy ket is expe

during tha 2016 to 2020 period (aceording 10 Research and Markets

GLOBAL LMS MARKET GLOBAL LEARNING MANAGEMENT SYSTEM (LMS)

MARKET REVENUE SHARE By Geography, 2015 (USS Mn)

2% ® North America
AT CAGR OF # Europe

19'9% e ® Asia Pacific
1,990.9 South America

@ Middle East and Africa

HOSTED DEPLOYMENT OF LMS TO SURPASS ON-PREMISE DEPLOYMENT BY 2024

Amarket analysis baved on deploy
2015, especialy in the Middle Ea: Jth Arvorica. This
I marERenent systems by 1arge entarp
Howaever, araly.ts predict hosted deployment is e ecied to head the market in the upcom
y@ars, with the inci e 'R, Adlo; af LMS by smsll ard medium cnterprises due to its cost
benefits compured 10 on premise deployment

rent she

S ON premise deplo:

it

tothe adoption of e
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ELEARNING CONTENT

Packaged content (corporate+high education)

Em Ambient Insight Research 2015 Self-paced eLearning

Presently, corporations are consiiered wise purchasers of eLes contert, LED professiorals
re viewed as eager 1o buy different eLoarniog contents in the name of
0 in-house bespote courses, the

within corpora

i gl From off-the shelfl cou
arge of solutions sdopled

purzuing a viriety of
vario is characierized by & &

8
D 38

SPECIFICALLY DESIGNED

[IEACA LMl oR TAILOR MADE 10 MEET
[IEEITEESER usiness REQUIREMENTS

OFF-THE-SHELF
COURSES
READY TO USE

m scratch

According to different sources, half of L&D cantent is developed fro

iexternal L&D practitioners.

I, tearing arsd deayioeent sy 2

teording to Brandon Hall Group there i 4 common pattern amor
st to vevelop internally and whar provide extermally

entorprises 1o choose

“Internal trainers are more to be used for topics that ore core to the business
ated to outsource. Far instance, troiners within
to speak 1o pros wiedge or the specific eth
program than an external resource.”

ion are

or compiic the arganizat

uctservice ki

more likely to be obl

2 e g
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AUTHORING TOOL TRENDS AND FORECASTS

What is an aulhoring, ool In simplg terms, i

50 elearning ¢
ANyone, Fot jUSt COMPULer Progeamimes, 1o creale and packs
material and deliver them to the end user

se-creation oo, It allow:
- enpaging pieces of elearning

There is a fresh interest in Learn

g Content Management, but few solutions
can monage the widening content management ugenda

Senice Tty 3 Gri™ A hoong 06

According to Researcis and Markets Report, the globl content authering tools matket 1 expocte
1o grow ot 4 CAGR of £.72% over the 2016-2020 poriod. (Research and Markets)

The Learring Autherng Tools market cont
and iSpring claimir;

1o be dominater by deskiop tools,
around 90.000 organisatiors {201

th Articutate

& 1018} apgrepate

ARTICULATE
TECHSMITH
TRIVANTIS
ISPRING

Year 2075 saw relativoly recent ma o, adapl erd elucidet, all build
market momentum With compet price poits and rapid deployment through Saas, thoy are
likely to maintain their gisruptive influence into 2076 as well (Fosway)

&t entrants such 3

Other main authorl
- Allen Interactions
Brainshark
Dominkrow

- Elucidat

GuMa

Sofichalk
Composia
websoft
- Lossorly

ools suppliers:

According 10 Fosway, Corporates arc increasicgly looking for i

ation in content delivery.
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ELEARNING TRENDS

Broadly, tha cntire eleamiog lanrscape around the globe i changing rapidly snd
continue tr omerge Some of these trends are related o ey aself, whle
others have been generated by the trarsformation of the huntarn resoures MEANBZENIENE 207053
enterprise, Additionally, a number of significont consumers trends that directly or indir
impact the eLearning landscape have arisen

trends

Barming i

LEARNING AND TRAINING IS HOT AGAIN

There & a broad

grrement between analyts about the fact that in the near future organizatio
ase their budget expenditure for troining purposes. The anticipated incre:
111N OFganizauo's traicirg budgets could be sitnbuied (o the follosw

of all sizes will ince

L1essens

* Abroadenirg of (e seope of the trairing programs
* Acamional training stafl
wumber served isarmers

= Anincrease in the

Learrimg and trainie; lead
wurkforce re-skilling 2s influencers of future bud
inustry Report by Training

15 have also noted =

ns, new technokogies, and
 acrording (o the 2615 Traing

azine

According to Brandan Hall Group, L2D
company growth goals In the uptoming
Clovel executives 1o orsure thar learmg

allocate future budgets 1o siay in line v
o5, they ure expec i 1o consull more ano more
s are aligned wath futu

FORMAL INSTRUCTION [ PERFORMANCE SUPPORT |

|
When Learning for the First Time

When Wanting 10 Learn More

When Trying to Remernber

When Things Change

I
When Sometking Goes Wrong

= docebo’
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Buyers purse responsive tesign, ircroases Video

ted Contert erestion ana

e, U ger
stioritg Lools.

manggement - all elements central Lo many contert

AP (Tin Canj compatitiity s ancthe

ierging feature comanded of authonng tooks. Wil it sl
represents @ niche produd in terms of adoption, itis expected 1o bacome a game-charger n the
UDCOMIng years

With xAP|, it's possible Lo overcome understanding who took and completed a course to rrack
wxperiences like:

*+ Mobile learning

* Serfous games

= Simulations

= Infarmal leaming

* Real-world performance
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“Today’s learni training departmentis define themseives as the g

g ekeepers

of productivity and performance improvement with nine ou
respondents citing impraved producti
of their learning and

'y and performance’ os o majer goal

velopment department. These leaders also emphasize
e importance of showing the real-world applications of the knowledge they

kne

ledige
tap three
ts named

ess outcomes’ as their deporiment’s goal. Rounding out tt
fucation and growth of employees, which two-t#

as a goal of their department.”
f

irds of resp

‘GOAL OF LEARNING AND TRAINING DEPARTMENT

T T T T T T T T T
Ow 0% 20% 30 GOW  SIW 0% 0% BO% 90w 100%
T

frore e Corane b

THE ALLIANCE: MILLENNIALS IN THE WORKFORCE
For Millenniols, ‘Training + Developmien:” is the Most Covéted Job Benefit

® % indicatng job Benefic n 151 Place

trano vecsenen S
conoone: I -~
T

pre— )
T

Soure: KPCE Imemet Trends 016

s . docebo:
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PERSONALIZED LEARNING

Persor
experiences, instructional approaches, and academic support strategies
intended ta address the specific Jearning needs, interests, aspirations, or cultural
backgrounds of individue! students.

lized learning refers to the range of educational progroms, learnin;

Source Rtp el

naliestion repiosents & meve 2wy from the one-sie fits all Laining sic=lesy, An
*pi - even iTits noLnew - is gaining its momenium, Facebook Faunder snd CEO Mark
Zuckerberg, for exampie, has puablicly comnriited 1o iivesting in personalized loarming citing it as
3 pathway for stadents to gain skills and confidence to leares any subject they purs e

Today's learrers wart & learning experience that fits thelr peisonal needs, learning speed
preferren learning style, and, most importantly, thew lzarning pethway - in other
personalized for them. In a personalised learring envieonment, contents display 1s adopte
intividual learning styles and peeds, Content dis
an adaptive madel. o the old model, cverygre learns from 1he s:me materials

to

moves from & o

rse catalogue™ sryle to

In an auaptie model, sludents are presented with [arming actior know,
what ihey need 1o know, and what has worked for ather students lik
"Recommendation Engines” are so ubiguitous
that they have become an "invisible technology.”
ahes, 014

Google uses recommendalions 1o show you sites that people with the same search Lerms.
clicked on. Amazon recommends products based on the activity of people who have bought the
sere tems, Spatify suggests songs by mapping the music you lke and preposing it 1o similar
listeners, The more you and ather people use these producs, the better the recommendations

et

The agaptive learcing mechanism comprises embeded assessmonts associated with the
uesigned content

Eleaming market trends and forecast 2017-2021

MOBILE LEARNING

Aarkets foredssts the Global motile learping dMarket 1 grow from $7.98 hillion in
y 2020, at @ Compourd Anrual Growth Rate [CAGR) of 36 3. North
Amrenca is expected Lo be the largest markot in wrms of mmarket size, while Europe and Asia
Pacific are expected 1o experience an increase in markel traction during the forecast perion

hccarding 1o A st the US was the Lop buying country for mohile learning
in 2014, fol ill gart 1o outpace LS
expendinue amounts i the 2017-2018 timeframe anc China will be the fop buyng courtry by
2019, followed closely Ly the LS

ent Irsight's Ana
0 by Ching. Spending on mobiie kearning in

I January 20° 5, the Thing Infernet faotwork Information Center (CNNIC reported that the
rumber of mobile Internet users i 2014 increased by 57 million people compared 1o the
2 in China use their phones to access

previous year. According to CINNIC, 195 million peay
rrobite learning content on a monthly basis. Also, by 2672, the o, ate capenditre of China
and the US will accaunt for 31% of all eobile lcarnie 2 cupenditures on the planet

Asia is the most vibrant and unigue maobile learning market on the planel. Mobile learning
revenues in Asia reached $4.5 billion in 20° 4 and willincrease ta $7 7 billion by 2019

“Asia is also unique in the proliferation of native mobile iearning teols
and platforms. While most of the legacy elearning tools and platforms can now
output mobile-ready content, users in Asia prefer native mobile learning products;
new taols continue to come on the market”

MOBILE LEARNING MARKET BY 2020

21wz MM 200 25 26 2017 2004 e 2000

suirul FEISH AT WOIWE Birgnst m

i) o docebo-
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An urgarization teady 10 support and build persoralized learring reeds 10 bogin collecting

learming analytics. Leaiming analytics, in many ways, is “big date.” applied to ciueation

al interacton, o

fes trat data

g A s seltrsocrsb(y - The i b dr gh - Ak Caupee ¢

1 be able to collect and
report on th 15 using the Expericnce AP atso calloa ©AP or Tin
Can, Organization: 4na learn @ Experience APLto collect data outside of an LS
from any lesrming experence, completed in any crdronment, on any device,

. €, learn

docebo’
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sl exporiend e is slowly irpacting the hrowser cxperience, More than ol jub
canddates try 1o apply through their phores, and more than 60% of all enline video is row
corsumed on mobile = (Kleiner Perkins Interret Trends). According 1o Josh Bersin, the nea
Aeneration of corporate learning sy-tems, for example, could ook more like social sites Buy:
and YouTube ard less ke a course catalog

Feed

MILLENNTALS = LOVE THEIR SMARTPHONE!

Ed@ B7% = "Smartphone Mever Leaves My Side”

Ny smartphone nevar leaves
my side, mgth or day

VWren L wake up, the et things
1do s reach for my smartphne
Vspend more than e hours _

every day using my smantphone

i the next five years. | believe
#veryning wal be done on mabile device

oy 4

In a world where tablets, phablets, hesdsets, and wearables are all part of the mobile
COMRrsation, o anizations n
communication for muliple delivary deaces in 8 wireless emaronmont.

tothink more about bow to optimize mfarmation and

. docebo-
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LEARNING PUTS THE 'HEART IN TALENT MANAGEMENT

To be sble to compe
acquision, and/or talent managen'en

rdd win In business today, organizations need toaddross talent, talent
while this is a topi thal
for some Lme now, it 1S more and more also becoming 4 boardroom Lopic

the HR ndustry bas focused on

Falent management |s more than just attracting and retaning talent, 1t s about building and
erharcing employes polential which automaticolly supports the orgamzations in meeting is goals

And abjectives

Marketsandtarkers foresasts that the global talent marsgemest softwdre market i expr
grow from $5.270.3 riion in 201410511 36/ 0 millon by 2079, a1 a Compound Annual Gro et
Rate [CAGH) of 16.6%, In the current seenario, North America is expecied (o be the largest market
o the basis of spendir 5 ana adgoption of talent manzgement sofravarc.

According to Brandon Hall *since implemarntation of a 1alent acquisition techeokogy salution, mary
orgarizations have seen an improvement of 10% or e in heir org;
einpli e BNgaREmEnt and roven.

wrations prosductivity,

L&D is the Engire Room' of an infegrated Talent Strategy. This is because fearn
cuary part of the talent cycle.

1 touches nearly

For exampl

* Learning via induction is tritical to on-boarding new reciuits and recuding time
16 competercy

* Learming GRportanity i5 4 critical actor in employec engagement and retention

« Learning is a key tool for raising performance

& Learning is tore 1o developing ¢ '@ stafl and Lailin

* Learning is cortrel Lo incividual car
for building argarsational capability

future skillz

o advancement and

Eleaming market trends and forecast 2017-2021

“Until recently, Game-based Learning was perceived to be incompatible with the

consuming and expensive to develop.

This has changed dramatically in just the lost twe yeors. Game based recruiting
and job application ass

segment and creating the breakthrough moment for the uptoke

corparate culture ond very tim

ments are rapidly gaining traction in the corporate

of Gome-based Learning by corporations and businesses,”

Stuthes {particularly those cordaucted in the field of cognitve scierce) reveal that games have 4
remarkstle ability to engage lorg term memory. A zecond criti
mental magularity by requiring rumerou: s 10 be performed

| faclor = that gemes stimulate

GAMIFICATION

Garrification makes learming motivaling and engaging. Gamilication in eLearnis
ganme theary and game mechanics in nor in sokirg problems
The main goal of gamificetion is to motals at thay are capable of performing
olopies and mnnovations within the

me contexts to engagn user

catners 5ot
bewer. Gamification in eLearning follows exciting tach

gaming industry. Imegine an cven more realistic lsarming ceperience potertial using virlual and

dugmerted reality

@ =

PACIFIC (APAC)

Is expected
‘o become one
of the major adopters
of gamification i
techniques by 2020, »

MarketsandMarkets forecasts the giobal
gamification market to grow fram USD 1.65
billion in 2015 to USD 11.10 bilfian by 2020,
o3 CAGR of 46 3%

0 BILLION

USD 1.65 BILLION
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GAME CHANGERS

According 10 Ambient Insght, world

fe revenues for Ganmne basee Lesrming products reachcn
326 billien in 2016 The glabal five year compourd annuat growth rate (CAGR) 15 @ robust 22

rrues will surge to §7.3 billior by 2021

GAME-BASED LEARNING

. Somie 6 /% of American he

jse are over the age of S0, its the 74

e for games

Enmrtoement Sefware Ry oo

PRIMARY CATALYSTS DRIVING THE 2016 - 2021 WORLDWIDE GAME BASED LEARNING MARKET

Diminishing
Resistence lo
tdugames
in Corporate
& Academic
Segments

Strong Demand for
language Learning
Products

Empirical Evidence
onthe Effectiveness
of Edugames

Product
substitution as
Buyers Migrate
Away from Legacy
Products

Spike in Demsnd
for Early Childhood
Learning Apps

High demand for
mobile brain trainers

Elearning market trands and farecast 2017-2021

tiative, gamification: i growing in busiress, Garteer precicied that by 2015,
40% of Global 10010 organizations will use gamificatios the primary mechdrsm Lo transform:
business aperasons.

Todey. many companies provde ready 1o deploy garmfication solutions, Often, hey can go lve
in just i few wacks. Trese modules focus an reating an Crgegins ©«perlence by using badges,
noints and leaderboards

WEARABLE TECHNOLOGIES

The U.S. market for wearable technologies in ecuraton is cxpecled 1o grow at d of neary
S prer year ugh 2020, according to market rescarch firn: Technano?, Much of the grasth in
arablcs mharket will take place at collepe

@ trend direen substantially by consumers.

i o Global Market nszht. North America wearable devices market is expected la
glabal demand in the rext five pears, Aua Pacfic o anticpar o 10 exhibit sut

growt due (o low production cosis in India and China. UK and Germany are s

the: European industry in this regard

i1 the UK. 29% of UK bus
ha 5 in practice The main reatons for such projocts
are employee well- being (7 65), access o amportant information (15%), and i oved
customer service [14%) The greatest percenved barrier to entry far wearable technology at

an 1T irfrastructure that could take advantage of the data being collected and

According 1o a vanson Bourne survey of 200 IT catision n
some form of wesrable te

nologis pro

o

anal

b e O s e e e ogyemiortcs

docebor
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the EU SME Contre’s survy, companias that alrearly adept anlioc tools o Chira are TIN AMERICA
m primarily for employees skill cesekopment (35%) ard recruitment (20%), a5 shown in
e bielow There is

demand for Latie: American companie

st

e

with a highly trained workfon e, Latin America is loakeg for inne techrigues ty

bricge the skils gaps ard inereass procuttiviiy les

afely standards and overall eff ciency 6
KEY REASONS FOR COMPANIES TO ADOPT ONLINE EDUCATION TOOLS

Accordico] to o Global Market Insight Report L mierice (LATAM) is expected §o wir

o o s considtrable hfrom 201610 2020 LATAM eLear ing market share was valued around USD
20% 15m 10% zull billion in 20 I|J‘1i§\ikr-lz to grow 5t 3 ('N‘.«Lufc. et wru:m the next five v
s oo BITINSENS COMARG sty ar alearning marketsize
Recruitment Onboarding Pechmance = =
Evaluation
o o o Wieth more than 600 millon people, and an sducational systen that has laged behind the
ceveloped workd and hasmt been accessible to everyone, Lstin Amenca indeed preson
354 10% 10% interesting opportuniy for ex weh players.
Dev;‘;‘gfmm é;‘;’r'f; Others Digital Enghsh lanzite learri 2 pracucts is a subsector of the self paced cLearning market that

will have o hu, th ir LATAM with GR of sipurc 14%, sccording o Ambient Insght

e U
The te lar pest eLearning buying coantries in Latin America are Braal ana

the largest lion publisher in Latin Americs, 35% of their
Bradl

In fecent yesrs, several countries in Latin America have agopted MUOCS on  larger scale. Mexico
and Brazl are two of the 10 countries that wsi: MOOCs the most worldwide

10, Santillana is

bal rewenues

are goeeratod in

Veduca is a braslisn MOOC which offers more than 300 online courses in 21 knowledge

areds,

According to OECD, Thanks to et eaming st ess 15 education by laditionally exchided groups has
increaned. 88% of universities report eLearning hos benefittud people ling in rural arcas, 53%
report benefits (o women, S50% to low-ncama g i 3E 10 prople with disabifitics.

The lster American Development Bark, in partrerstip with EON, o cated the IDBx platform ta
eloprment

offor online courses focused on economic and sociil

Mobite lesrning vill be the preferrad prooiuc in the rexi years in LATAM, espectally in Br.
reverues for mohile learning products ara seraces in Brazil
5, 7% and revenues
Brazil perersies the largest revenues for niobile irarmirg in Latir America by
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LEVERAGE THESE ELEARNING INSIGHTS TO POWER YOUR LEARNING
STRATEGY TO 2017 AND BEYOND

We hope you've enjoyed this exclusive document on the state and future of
eLearning trends!

As the world of eLearning continues te evolve, the road of eLearning technology
can be a challenging one to navigate. Have you implemented a learning
management systemn portal yet? Are you unsatisfied with the system you are
using presently?

We're here to help! Contact us today to request a demo and learn more about

how our industry-leading LMS products can help keep your learing and
development strategy effective and ahead of the curve

REQUEST A DEMOD

informatior
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