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securdiog 1 Ambiert nsight, reverues for mobile learning pracucts and services reached $7 6 [ EuROPE]
billon i 1he 15 1 207 4, Revanues are experted o reach $21 bilion by 2019, Mobile leareing

revenues inthe US are heavily concentrated in the consum or segment, white US corpuorations According to Ambicnt Insight, the self-paced eLoarming market size in Western Europe elearmng
were siow adopters of mobile learning tools, marked is around USD 8biflion in 2004, whike Eastenn Europe market is srourd $1billion
The spur in the ragon can be subjucted 1o incressing adoption of these solutions in medum and
Arelatively recent trend is the Tocus on corporate buyers by AR (augmented reality) soraces and small sized busirewses,
platorm suppliers. | REGION || 2016
The largest baying courtry in Esstern Europe rs the ——
unied States is also the top-huying nation of education focused games, followed by Japan South Russian Federation ponb e § ieiare
Kares. China, and fi-e The LK is the larzast buying country in Wesiam Europe LaNn America  32106.0

Viestern Ei @ 1797886
A corpora fHe

facing Game based Learn

compary called mleonl obtained $5 mallion in furding Europe is a maturs markel where all the classic buyers

in july 2015, GamEffeti v alsa serves the corporate seament and gsnared § 7 milion in private fzebal, fovernment, high education and corporate) for Casien Burope 310248
investirentin June 2016 eLearning protud and ser arc highly demandir

! = SLeaImIE IR 2 Sl i e B109365
MarketsandMarkets forecasts that the global talent mrar s gament software market Is cxpected 10 The rise of derrand for continuous learning in Earope ddle Lax $6837
grow from $5,270.3 million in 2014 to $11367.0 milion by 2079, at a Compound Annual Growt willinercase the adoption of differen 8 s

Rate (CAGR) of 164 nthe current seerario. Nocth America is expecied to be the largest market methodologies and producds,
from the spending snd sdoption of talent management software point of view.
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Market research aralysts at Technavio have predicted that the corporate trainieg market in
Eurape will grow at 3 CAGR of dose 1o 9% between 2016 anu 2020

EMPLOYMENT IN HIGTH - AND MEDIUM . HIGH TECHNOLOGY MANUFACTURING SECTORS x
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ludes various new players as w
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s are designing solutions for specific requirements such as

onal IT skills

loping skills, and various other non ¢

ized providers that focus on specific bus

training requirements. In oddition, the market is alsa witnessing the emergence of niche corporate

ning companles that cater only to specific industries.”
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GEOQGRAPHICAL INSIGHTS
inoia]

According Lo industy sxp o future of education in Iroa will depend on onling cearses
Currertly hali of the populatios ually under 25 years of a2¢ and India is cped hto be
facing a s} ortage of 250 million skilled workers by 2022

As of 2075, India s slreauy (he
Hawever, i terms of revenue India is ranked fourth by Ambient insi
eLearning buying countries m 2016,

scond largest market for cLearning after U Uniteo States
Lin the top se

en

The sectar is expect’ ed Lo reach $31.29 bilion by 2018, grovang a1 b CAGR.
(Trage & livestment Queensland)

soverrment-funded litgiacy
10 drive the

This car be attributed tince
devnioprment proi.

e ustry domand in Lhe

ing repulatony initiatives such as
in small viltages and rural sreas. [his measure is forecs

region”

Corporate traminz warket s dispruportionately small, with e
employee costs and a totat cutlay of less than $1 billion

afonly 1-2% of

Given the inadequacies in India’s current coucation system that does
vocational and employment-ready skills, a sgnifics
eren at leading 1T s2iv TIPANICS, ROAS TOWAras ¢
b5 vasl resOUrCes and an entire Lampus in MySoie, e
for 3-A mont
Even the governmen

of adequatzty provide far
portion of orga atignal Lraining burize
try-lovel skill buiiding, infosys, for example,
ted 1o trainicg 25,000+ fresh recruits

15 EVETY YBar

s skilling initiatives are entirely focused on wmparing amployabifity relatec
skills for millions of working youth, Therc 15 an ambitious infiative under Y 10 impart job
ske'is o 500 mitlion peaple by 2022 urder the Skill india Mission

Jnefia interner Jsers are eYpaaeds to each 500 million by 201 7, of which rearly 2/3rcs are
expected to ke on mobie, Mehile learning is 3oy @ Fave a massve impact on the training

inaustry in indid, According la Ambient insghe, by 2019 india will be the thicd top-buyirg country
ting Ching

for mobile |
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Accotding to Technade,
testing principally because Ching's popJlaton is growing and thare & incri-asing
for rehable jobs. The online education markel is
demand, In 2016 China was ranked 2ri by Ambiert
sell-paced eLearning

iore people are wilkng to far professionsl sxam preparation and
petition

¢ ot a [ast rate (o meet the i

oW

it betweon the top-huying countries for

THE REVENUE R | - ‘|
TEROWN | cvmsmsteyiet || 206
BY PRODUCT 5
Can: er $458 57
FOR 201615 Gt .
(IN US$ MILLIONS) Corporation & Businesses  $1.246.27

Brek-12 Arademic $1.58310
.;-/ﬂ Higher Edutatior 369897
Federal Education 350915

Prounaal ang Sumcp3l fied
: $265.28
Goverrirerts

sin China are driving the growth of mobile learring market Wobile panetration rates
clmingly higher than PC penetration rates n China

“In the US and Europe, you have oné bilion peaple who start d using the icterret on PLs,” MOX
snaging directer and SOSY partrer william Bao Bean tells Tech i Asla. 1 Ching, one billion

people will soon be onli
the rest bilkion.”

first en mohile - e largest mobile-only populanon in the world. That's

According to Ambiart Insight, there are

40 major trer s 5 eLearning markel the

proliforation (ana fail 1ate) of online ezucation startups and the growing nurrher of large Internct

companies ertering tha morket

Eaigh, Mibaha, and Tencent are the largest Interned compa 510 China, They all entered the
comnercial eLearning and moblle learniv g markets in 2013 ara 2014ang all of they ¥
adiing mobile featur s 07 Moving con’ pletely 1o mobile formats

re
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6TH LARGEST GLOBAL
ECONOMY BY 2020
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B

@
{ I&\ Q Internet users

THE ELEARNING MARKET IN INDIA IS ESTIMATED TO by 2017
AROUND $1.29 BILLION BY 2018

Hi

2 nd
LARGEST MARKET
FOR ELEARNING

DIGITAL INDIA MAKE IN INDIA
10 impart job-skills
16 500 miltion people

2022

TOP BUYING COUNTRY FOR M
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CHINESE MOOC

Peking Unersiy and Alibaba

o SEMOOCOME

Allbabia

FumangX Tanghus University

angx.com

Shanghiai paotang Unreraiy

.

mooe org, anam

i ins the figure belovi,
(77,23, followed by junior collige studen

e rajonty of onlite education wsers in Ching are profi
5.99%) and other users (6.9%)

ACADEMIC DISTRIBUTION OF ONLINE EDUCATION USERS

(o] e} Q
15.9% 77,24 6,9%
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MOBILE-ENABLED PROCESS ADOPTION

WORKFORCE USING

A PG E R

HRmanagemenyiacord Kaeping 1 I
payroll e 3H
EEERERIEE
Time and Labor/Time and Attendance T 24w
Leave Management &% 7%
Absence Management 8% 26%
Workforce Scheduling/Labor scheduling 7 23%
17 El)
25% 40%
Learning end Development 248 37
Compensation 200 39%
Suecesslon PlanningiManagement 3% 328

Processes

Soue Giedra Ceoste

The latest innowatiors in mobile learning incude nextgeneraton Location-based Leareing, Real
ume Performaitce a+a Decision Support, mobile learning Volue Added Services (VAS), and mast
recently, Augmented Reality mokbile learnir
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CORPORATE MOQCS

The MOOC space esertlly doubled this yesr. Mare peaple signed up for 1400 in 2075 than
they did in the first three years of the ‘modern” MOOC movement (which started in late 2671,
when the fiest Stanford MOOCS teok off), According to data collected by Class Central, the total
rumber of students who signed up for at least or course bas ceossed 35 million--up from an
estimated

& million List year

Coursera, X, an
2075 on a high, had a breakout year, and it now has more students than L.
st MOOC provider in the world cur

acity ate normally known as the big threo. Futuretearn’, which closed
. This makos

FutureLearn the third lorg

5 BIGGEST MOOC TRENDS

RISE OF SELF-PACEL

D COURSES

Recently, MOOC providers have moved towards a seff-paced model, meaning that courses
are always open 10 signup and users can complete a Course at their own pace.

NO MORE FREE CERTIFICATES
The pursuit of revenues has meant that many MOQC previders have stopped offering free
certificates.

MOOCS TARGETED AT HIGH SCHOOLERS J

Anather grewing trend among MOOC is more courses being affered to high school
students. These courses mostly act like introductions or preparatory courzes for college,
essentiaily reducing the gap between high school and college studies

BIG MOOC PROVIDERS FIND THEIR BUSINESS MODELS

One of the big trends last year was MOOC providers creating their own credentials:
Udacity's Nanodegrees, Coursera’s Specializations and edX's Xseries. For Coursera and
Udacity, these credentials have become a main source of revenue.

BIG FUNDING ROUNDS TO ACCELERATE GROWTH
In August Coursera announced a Series C round $61.1M USD. Soon after in November,
Udacity announced a Series [ funding round of $105M, The UK's Open University has
announced that it will invest £13M mto its subsidiary FutureLearn over the nexd three years.

s avveclass cenlsal canns gt atweriears 1 4 evesn

W
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MICROLEARNING

et kearning nugget {three to five
Wil it can be uses

Wance gainj

Microlcarning is aften referred to as bile sized leormmg It isa
minutes in fength, or shorter) designes meet a specific learning oulcom
for formal trainicg it 1 majorly used in informal learring fwith a focus on perfor

Microlearning nipgets are designed for and delivered in rich media formats. Their brevity and
atcessbility on muliple devices fnduding smartphones, tablets, desktops, and laptops) makes
them an ideal it Tor jugt-n time traing Corporations cer use microlearring for formal trairing
aswell as for fearning on the

job err’nlmrring is ideal for distracted or bugy corporate learners,
when it's mosl convenient for

as it gives them ihie opportunity to build their knowiedge &
them

A — BN
" irronr | @\

g
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Agrawit b area to watch out for o the rise of co-branded MOOCs botwecn corporations and
astablishad academic uriversiies, which will see students paying fees to stuely rather than

accessing free courses

HOW WE LEARN
Learning style is an individua's natural or habitual pattern of acquiring
and processing infermation in learning situations. A core concept is that

individuals differ in how they learn

Visual Learning is a teaching and learming style in which ideas, concepts,
data and other information are associated with images and techniques

Auditory Learning Is 2 learning style in which a person learns through
listening.

Tactile learners learn physically by touching manipulating biects

Kinesthetic learming is a learning style in which learning takes place by the
student carrying out & physical activity, rather than listening to a lecture
or watching a demenstration

m Analytic earners focus on the details of language, such as grammar rules,
and enjoy taking apart words and sentences

Glebal learners focus on the whole picture and da nat care so much
ahout specific detalls. They da nat want to get bored with slow maving
lessons and enjoy interesting and attractive materlals,
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THE REPLACING CYCLE

While mast companies that need learniv g men dy haat LMS producs, here is o
significant churn trend th Lo aeother supplier. As a matter of fact,
Long term contracks for LS procuets are 1oy quile rare an
panless for buyers.

ing vendors i< relatively

0 & recent study, Brardon Hall Group found nearly hall of the companes surveyed in 2016 are
consicering replacing thair ke arnic managemant system (LMS)

Vihiat i driving, compar ¢ i Ingicate it 1s the
for an impreved wser expencece The second most-common reasan is the necd for an inp:
admiristrative expenence (74%),

y change? An overwhelnng 874 of all sur

TOP 5 REASONS FOR SWITCHING LMS

100t

£

lmprove Lser Improve Enhanced Inegration ead for mabile
sems capabidies

Experience Adminsirative reporting
Experience

According o differen sources, while almost every farge company has an LMS (often mandated

& regutation), L&D professionals really dont like them: and emplogoes find the

ple. a recent research facilivated by CLO Magazie shows
S for aty fo all. The problem s
that most of these teols were oesigned in the early 2000s and used 1o replicate the classroom
GyPamics in a virtual ervianment,

an phance 1o 2rmi

. thercfore, are movieg sw.iy from ald |

new suppliers are eniering the

¥ Products ar
products

21a meet the demnana lor more advan
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“Social learring,” 3 i is often corsideres Lo be, is rothing entirely new, Thaugh many new
e

dlities of social learning have pmerged in rocem years, in mary ways it has been around for a
lorg time. But i <  been present, why t sed recantly?
Some beliove the arswer i3 relaed 1o the fact technoleysy is now mature enough to addres the
most comiran cencerns regarding soal fesrning 0 the workplace, such as tracki
anud securry

e forus on it ing

arnirp has lon

recognition,

Addtionally, as mare G rkers enter the
ocial lesrnieg cxperence will in
been a part of this gereration's DRA

Sacis learnirg technologies have & huge impact on sev
recruiting o training and develaping talent. An
Because social lechrologies have o ditect and obwas effect on perfarmance,
The raute from sociel learniog o informsl lear ring

an ¥ (millanoial) w arkpilace, the needs ard demards for

nentially, as such tools and modslitics have

a more

al enterprise core processes, from
by measurable

£ more results are quic

very short.

“Informal learning, on the other hond, is o more impromptu form of education,

ly unscheduled and happens “on the fly” For

T 1S Usua

most part, learners

gain knowledge and develop their skills by porticipati ne discussions and

|

presentations that center on their personal interests and activities. It's often hel

to loak at informal learning as an unforeseen side effect of carrying out normal

everyday activitie

Arconding 10 Toward Maturity recert sunvey, organisations leoking 1o =
in the we b flow are more likely te report business benefits than those

ipport learning dirertly
wha are not

THE ESSENCE OF 70:20:10 FRAMEWORK IS THAT LEARNING OCCURS THROUGH
A RANGE OF APPROACHES, BEING ROUGHLY:

704 20+ 104

& ® @

From real Iife From feedback
and on-the-job experiences. and from observing
tasks and problem solving and warking with others

From farmal training such

face and ntine] and reading

e 43010 100 P P

as classes or courses thoth face-te-

docebo’
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“And today, driven by mobile
we learn through video, content sharing, MOC
ommendations from others. The modern learning world Is filled
s and orticles, tweets, wi
er-expanding maorketplace of externai {ond internai) content.

The LMS mu.

smartphones, bondwidth, social networking, ond

s, and

here

TeTaS EVery

with expert-authored videas, expert bl asts,

ond ar

become a true learning system.”

SOCIAL LEARNING

"Within the chootic learning enviranment, the biggest priorities
within technology are social and mobile sol

According ta a tecent research by Brandon Hall Group, exploring new or different tesk
the top L&D priorty over the nex months.

TOP 5 LEARNING TECHNOLOGY PRIORITIES

Sadiaticollaberatve toals

Mubie delvery

Data analytics

Vittual classrooms

Conten manugement
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SOCIAL-ENABLED LEARNING PROCESS

According to re esearch by Deloitte, companies tend to be ocus
performante management, improving the capabilities of leaders
retention, and treating 4n cmployee-centng - arning erdronmant,

suas ke revamping
germent and

iretch across ry categonies. Primarly, most

fivwithin well-known categories, like fatent

Currantly, emplnyoe engagement soluions
went 1echnology solution

eipleyec eng,

management and employee recozntan, However, we are seoing employte ergagemen as
A signdicart focus m many other categories, inchuding wollness, engagen ert my mert,

learming, and benefits

The future of secal technolagy can be surmmed up in one word: “engagze.” If social is viewsed in
terms of hew it can engege smplayees, then its role becomes less about delverieg content and
more sbout belpiz employees

The future of secial technology lies not in ary single platform or 1o, but in how these

e hnologies lead to interactions within the workforce and how they are used within com o
pracesses

SOCIAL-ENABLED PROCESS ADOPTION

WORKFORCE USING

Recrulting 2% 2%

] 108 18%
Learning and Develapmant 1% 2%
Compensation 5% T

Recruiting (reciu

Recruiting

Busin

e, Ciereo Gedie

and communicate before, during. and
ent. It also means, providieg sociil-be menaling that may be infornal,
social wols such as tapsing, bookmarking and rating of learmiey

In & social enabicd lparning environmeri, learners intera
after each training ¢
ad hot, or on the job, lever:
content, courses and instrucors
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‘On the other end of the spectrum, sor
outsourced than others. These could be specific areas
do riot bel

BVE are Sirang competen

GLOBAL ELEARNING PACKAGED CONTENT MARKET

5 ;
vihun poing extemally, enterpriscs have different blying stateg

+ Pattnering witl: local players

* Searching for worldwide providers

* Using the Enterprise idooc optans
Wiat is interesting ir: the buying pattern is the wse of nultiple providess of the bme e

pursue different learnig gaal

Some of the major providers of packaged or off-the-sivef eLmirning courses include

Linkedin made its biggest acquisition to dote last week, spending § ion
rning company lynda.com - a 20 year-ofd bus

on everything from coding to business s

omreli

oUrses

What Is the Breakdown of Training Delivered by Topic?
The types of training that organizetions produce can vary significantiy, yet at the core of gvery
business are @ set of key requirements: ob spedific skills, comphiance, leadership ate.
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[} o o]
16.8% 4.09% 6.11% 6.73%
Business x "
& management Mathemnatics Engineering Art & Design
o o o
COURSE
\ DISTRIBUTION 1.44% 8.27% 9.36% 9.41%
" Health Education ’
BY SUBJECTS
sug) Programming & Medicine & Teaching Humanities
€ o (o]
9.74% 10.84% 1M.3%
Computer Social 5
Science Sciences el

St (45 £

These ¢ sSUMpLion that nowadays Corporates are smart buyers of leamog
contents, They know what to buy from the £
According to Deloitic, MOOCS can expand corporaic raining oplons

Bt vendors

Yerhoo is reimbursing emplayees for the cast of ver
certificates from Coursera. Online retoiier 1-800-F
on online education portal on the Udemy

flonists. The portal will offer a mix of generol busir
and custom-deve
Tenaris, a global

ed course-completton

vers announced it v

creare

wdent

atform for its ne

floral industry.

aped coursers on topics specific fo the

nanufacturer of steel, has licensed edX's softw

m

platf
and course matertals for its employee fearning program.”

i o docebo’
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@16 ATD (ATD's 2015 State of the rwastry tepan) (e top e
fethin €aF pOrETes) in the past year were

Tratsig ol

+ Menagerisl andd superisory
+ Profession of irdustry specific
* Mangatory ard corrpl

Thiss bre skefown by topic is confirmed ko by the Brandon Hall Group Brardon Hall L
7 Book 2015 ) over 40% of training is job-speaific

Developrment A

TRAINING BREAKDOWN BY TOPIC

Iob-spRafic tecnical “kils

Jobapeciie soft skils

Cemmpliance {ethics, safery, pulicy, aic.)

Leatership development/Succession planning

Usabue competency development

Products and service knoaledge

Ganaral bysiness acumen

Deselopmens of high potertial employees.

Borfamance wupport

Penemplogee aring
(. eatended nternrisere-cammercs)

Other
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THE ON-DEMAND ECONOMY

The on-demand economy is attracting more than 22.4 million
consumers annually and $57.6 billion in spending.

2 a3
\%’,/ ‘\f? h/ A

The largest category Transportation {e.g. Uber, Lyft) Other on-demand services
comes in second with 7.3 million

monthly consumers and $5.6

including home services
(e.g. TaskRabbit), freelancer

of on-demand spending
is online marketplaces

(e.g. Ebay, Etsy), billion in annual spending, services (e.g, Elance),

with 16.3 million followed by food/gracery delivery and health and beauty services
consumers each manth (e.g. Instacart) at 5.5 milion {e.g. StyleSeat} account

spending almost monthly consumers and $4.6 for $8.1 billian in spending each

$36 billion annually. billien annual spending. year, and all other on-demand

activity comes in at $3.8 billion.

ANNUAL ON-DEMAND ECONOMY SPENDING
U.5. CONSUMERS ARE SPENDING §57,6 BILLION IN THE ON-DEMAND ECONOMY.

AVERAGE SPENDING PER YEAR IN BILLIONS SUS

|
|| $57.6 TOTAL

Food
onine grocery e | Al cner
msriketpiace Transpontaricn | debvery sarice | caegories

“The U o Femony b5 ¢
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AL tha sama tire, lechrology obsolescence and management turnover could becone the Achilies
healof a very dynamic and constantly evoling market segment Vensor-teaeloper partrerships
and the necd for the reed for highly developed IT infrastruciure could pi
challenges over the 2076 16 2023 tine range

S

1
CORPORATE i ACADEMICS I

anumbar of inoustry
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LEARNING
RAPID OMLINE LEARNING W
LEARNING. MANAGEMENT SYSTEM MOBILE £LEARNING MANAGEMENT
SYSTEM
|
KNOWLEDGE ‘
APPLICATION 1 LEARNING CONTENT
VIRTUAL CLASSROOM SIMULATION TooL | w?ﬁnﬂﬂ ‘ MANAGEMENT SYSTEM

Presently, the U.S. represents the leader in the adoption of eLearning tecknologies and
This fact supports the bekief that North America will likely exhibit significant growth in ths sector
berween 2016 and 2023,

According lo Ambiert Insight Research, a firm that uses auanititative predictive snalytics (o identify
cevenue opportunitios for lobal eLearning ang mabile learming suppliers, global revenues for
self-paced eLearning reached $46 6 hillior in 2016, a shight decrease comparcd 1o the $46.9
Billion seen in 24 For reference, the sell-pacec elearning marki tofthe larger elearring
market and includes LMS, authoring Looks, packaged content, and senaces related Lo the three
main calegonies

e docebor
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2016-2021 TOP FIFTEEN WORLDWIDE SELF-PACED ELEARNING FIVE-YEAR GROWTH RATES BY COUNTRY
Across all praduct types.
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What about deals and funding in the education technology (ed tech) environment?
Ed tech startups attracied 416 funding ceals in 2016, worth a total of $1.7 billion. At this pace, the
total amount will be $2.28 by the end of the 201+

Currently, funging to ed tech startups rermains concentrated in the US Qutside of the US, Inwa
ranks second, with Chird in third posdion and the UK coming in fourth
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o

2016 WORLDWIDE REVENUE FOR SELF-PACED ELEARNING PRODUCTS AND SERVICES BY REGION {IN USS. MILLIONS)

L
$10,936.5

$23.337.4

$2,106.0

2016 WORLDWIDE REVENUE FOR SELF-PACED ELEARNING BY THREE PRODUCT CATEGORIES {IN USS MILLIONS)

-
N

$33,062.80 $6,490.38 $7.121.49

Sourie Ayl s g4 taiich

Aceording to Ambient I sight Research, the worldwice five year compaurs wnnual growth rate
CAGR) for self paced elearnieg is distinctly nepative at 6.4%. This means gl
this market segment are aciually dropping steadily due to the switch wwards more offective
knowdedpe transfer methodolugies, Ambient insight 2

al revanues foo

serls

Of the 122 countries tracked by Ambient Insight, only 15 show & postive (more than 15%) growth
rate for self-paces elearning,
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ED TECH DEALS AND FUNDING
ENVIRONMENT IN 2016

iTutorGroup

FUNDING
BY THE END
OF 2016

L

Shanghai-based

sarning platiorm TulorGroup
ded VC-backed
ed tech S1artUp havirg raised

n disclosed funding

The largest deal in Q2 2016 wos a %150-million privare equity round by lconiq Capital to Age of

Learning, the Californio-based provider of early hood learning software called ABCmouse.com.

This was followed by a $60M Series D to Udemy, led by Naspers, and o $40M corparate minority

round by Tencent to a Be

s bosed, mobile-learning platform called Yuanfudao.
£ 8 7 U




